Wha is Cont Marn
an is it rey TA pof?
many businesses and entrepreneurs don’t fully understand the concept
and importance of utilizing content marketing to grow their businesses
- SMILE media

Wha Con t
Mar n Is NO
Before we talk about what content marketing is
and how it can help you build and grow your
business for the long-term, let’s discuss what
content marketing isn’t:

2. It' NO
a s a l ta

1. It’ NO a
se
te s at
Your content marketing
strategy should be closely
integrated with all of your
digital and traditional
marketing campaigns.

It really should be made a
priority, and therefore assigned
to someone who’s main
responsibility is content
creation and publication.

3. It’ NO ju
ab qu t
If your content is terrible, it really doesn’t matter how long it is. No one
is going to read it. When developing content, the focus should be on
trying to create something of signiﬁcant value to the reader, rather than
word counts.

Wha Con t
Mar n IS
Before we talk about what content marketing is
and how it can help you build and grow your
business for the long-term, let’s discuss what
content marketing isn’t:

1. It' ab
GA
G Tru

2. It' ab
EN
AG

use the right words and images
to attract the attention of
your ideal audience, provide
them with valuable or
entertaining information,

keep them engaged with
your brand, and ultimately
to inspire them to take a
desired action.
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3. It’ NO ju
ab qu t
your goal is to develop clear and compelling messaging centered around
your audience. By telling your story in a way that resonates with the
interests, preferences and needs of your ideal audience, they are more likely
to want to continue to follow your story and engage with your brand.

The PO
of
Con t Mar n
When done well, content marketing can be a
cost-e ective inbound marketing technique
with the potential for both immediate and
long-term results.
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By creating quality content in
the form of blogging, article
writing, newsletters, landing
pages, press releases, etc., you
can e ectively shape your brand
story, and control what people
know about your business.

3. Im ov le qu
an ge
ti .

you can create eBooks that
dive deep into subject
matters, develop checklists
and step-by-step guides that
explain di cult processes,
and much more to gain
your customer's trust.
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your goal is to develop clear and compelling messaging centered around
your audience. By telling your story in a way that resonates with the
interests, preferences and needs of your ideal audience, they are more likely
to want to continue to follow your story and engage with your brand.

4. Im ov SE .
search engine bots are looking
for high-quality content that
is relevant to what searchers are
looking for. And, they are
looking for it to be created on
a consistent basis.

5. Sta co
in yo in

t i
t .

If you want to stay
competitive within your
industry and the online
marketplace in general,
content marketing is not
just recommended – it’s
necessary to your success.
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