Breaking down 7 TIPS for
Building an Effective Content
Marketing Strategy
You’ve likely heard this a few times by now, but it’s worth repeating – Your
business needs to generate high quality content to be successful today.
- SMILE media

The Power of
Content Marketing
Today’s world runs on words. When it comes to
engaging prospects and converting them into
customers, content marketing is one of the
most cost effective marketing strategies compared
with traditional methods.

When Done
Right...

Plus, as long as...

content marketing produces
significant results.

the high-quality content you are
publishing content remains
“live” and fresh, it will
continue bringing in business
at no extra cost.
More money in your pocket!

Unfortunately, many
businesses...
are under the impression that content marketing is all about publishing
tons and tons of content. Quality is far more important than quantity,
though it’s also crucial to be consistent with your publishing schedule.

7 TIPS FOR
CONTENT MARKETING
So, how do you create a successful content
marketing strategy?

1. Identify what
Success looks like
for You

Continued...

When it comes to building a
successful content marketing
strategy, it often calls for
reverse engineering. Start with
the end results and work
backwards.

The results you want to see
will inform your content
marketing strategy. And
those results must be
measurable.

Examples of successful content
marketing campaign results include:
1. % Increases in subscriptions
2. X number of trial subscriptions
3. % increases in sales/donations

2. Know Your
Audience
the next step involves realizing
a somewhat harsh truth: Your
product or service is not going
to appeal to everyone all over
the world. and that's okay!

Audience Questions
to ask Yourself
who is most likely
interested in what you have
to offer? how old is your
ideal audience? where are
they from? what problems
are you helping them solve?

3. Know Your Channels
With advances in technology happening faster than we can keep up, there are
many channels available through which you can reach your target
audience. The good news is, much of the time, your target audience can be
found hanging out in similar places on the web.

4. Use Effective
Language

5. Create Amazing
Content

If your ideal customers are in a
very specific professional
industry, you’ll want to use
industry-related language that
they know and understand. In
general, when writing content
for the web, it’s best to keep
things as simple as possible.

A content marketing
strategy, no matter how
well executed, is useless with
mediocre content. What
makes content great? Great
content is more than just
words strung together for
the sake of creating
content.

5. Continued...
Your content should be magnetic, mesmerize and engage, inspire action
(create conversions), and maintain customer relations (retention) over and
over again!

6. Track Your
Metrics
This is where most content
marketers fail. They don’t track
the impact and progress of their
content marketing campaigns.
It’s simple, really. If you don’t
measure your metrics, how will
you know your ROI?

Some Metrics You
Should Measure
1. Traffic
2. Source
3. Engagement
4. Shares and Likes
5. Sales/Subscriptions

7. Review, Adapt, Repeat
At the end of the day, every campaign needs to be pulled apart and examined.
Which parts worked well? Which ones fell flat? Review your content, processes
and methods. Keep the successful ones and change or adapt the poor
performers.
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